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Demographics

We project that more than 30,000 people interested in
Mennonite Church USA read what we publish, and we have reli‐
able information that most of these readers are the opinion
shapers and gatekeepers in their congregations. By purchasing
advertisements in any or all the media we publish, you will be
able to get your message in front of these leaders.*

We are now more than a print magazine. We also manage
content on our website and publish two free electronic
magazines (ezines) that continue to attract subscribers.
Advertising in any or all these media is available at reason‐
able prices. Here are the readership numbers for each
medium.

The Mennonite print magazine currently has approxi‐
mately 21,000 readers. According to Google Analytics,
we average 11,000 “absolutely unique visitors” each
month at our website (www.themennonite.org). 

TMail, a free weekly ezine, now has approximately 2,700 subscribers.
Meno Acontecer, the free Spanish‐language ezine for Hispanic leaders, has 700 sub‐

scribers. We offer a 10 percent discount on the prices of all ads when an advertiser simultaneously adver‐
tises in The Mennonite, on our website and in one of the ezines.

*The 2010 survey shows that more than 90 percent of readers are or have been leaders in the church; the survey also showed a “pass‐

along” rate of 2.31 percent for the 9,500 copies we print.
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Advertising in The Mennonite Mechanical Requirements

Full‐bleed area: 8.375 x 11.125

Trim size: 8.125 x 10.875

Live area: 7.375 x 9.875

Design for a full‐bleed ad must provide space
for the folio: .5” in bottom margin.

$200

1/8 page
horizontal

3.542 x 2.191

$300

1/4 page
vertical

3.542 x 4.588

$575

1/3 page
vertical

2.306 x 9.363

$575

1/3 page
horizontal

7.250 x 2.960

$825

1/2 page
vertical

3.542 x 9.363

$826

1/2 page
horizontal

7.250 x 4.588

$1,075

2/3 page
vertical

4.778 x 9.363

$1,075

2/3 page
horizontal

7.250 x 6.200

$1,500

Full page

7.250 x 9.363

$1,500

Full‐page bleed

8.375 x 11.125
(full bleed)

Ad Copy Requirements

The Mennonite can carry your display advertising in various sizes
and configurations. Please supply artwork at least two weeks
before the publication date in accordance with these guidelines:

l Preferred: As a PDF distilled at the highest quality setting

l EPS and TIF files are accepted with a minimum resolution of 
600 dpi. Specify all colors as standard process 
color (CMYK), grayscale or B&W (no RGB). 

We do not provide: design, layout or production services. 
The ad ver tiser is responsible for obtaining these from outside
sources, but we can put you in touch with a designer if requested.

Copy/Contract Regulations

Advertisers or the advertisers’ agencies assume full responsibility
for all advertising content, including text, representation and
illustrations. The word “advertisement” may be placed above
copy that, in the opinion of the editor, resembles editorial mate‐
rial. The Mennonite reserves the right to reject any advertising it
considers to conflict with the goals of the magazine.

l Cancellations are not accepted after space reservation 
closing dates.

l Request advertising space at least four weeks prior to 
issue date. 

l Invoices and tear sheets will be sent after publication.

l Full payment is due within 30 days of the invoice date.

The Mennonite 2011 Closing Schedule

2011 Issues

January

February

March

April

May

June

July

August

September

October

November

December

Reservation Due

December 1

January 5

February 2

March 2

April 6

May 4

June 1

July 6

August 3

August 31

October 5

November 3

Materials Due

December 3

January 7

February 4

March 4

April 8

May 6

June 3

July 8

August 5

September 2

October 7

November 5

Mail Date

December 23

January 21

February 25

March 25

April 29

May 27

June 24

July 29

August 26

September 23

October 28

November 28

2011 Issue Focus

The Mennonite will no longer have special theme issues. Instead we will have theme

sections. For example, we will have a theme section in the January 2011 issue that

focuses on Mennonite schools. We also expect the November 2011 issue to have a

theme section for Missions Month. We are also working with Mennonite Health Services

Alliance to have a theme section some time in 2011 that focuses on Mennonite retire‐

ment communities.
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Advertising Rates Advertising Alternatives

Frequency

Full page
2/3 page
1/2 page
1/3 page
1/4 page
1/8 page

1X

$1,500
1,075

825
575
300
200

3X

$1,300
975
750
500
270
180

6X

$1,100
875
700
475
240
160

12X

$1,000
775
650
450
210
140

MC USA agencies, conferences, institutions and congregations (Level I)

Frequency

Full page
2/3 page
1/2 page
1/3 page
1/4 page
1/8 page

1X

$1,650
1,150

900
600
330
225

3X

$1,500
1,000

800
550
300
200

6X

$1,350
900
700
500
270
180

12X

$1,200
800
600
450
240
160

Mennonite-related organizations (Level II)

Frequency

Full page
2/3 page
1/2 page
1/3 page
1/4 page
1/8 page

1X

$1,800
1,250
1,000

700
360
230

3X

$1,700
1,175

900
630
330
210

6X

$1,600
1,025

800
560
310
180

12X

$1,500
900
700
490
280
160

Christian, nonprofit and general advertisers (Level III)

Preprinted Inserts

Customer‐supplied, preprinted inserts can be stitched in or poly‐bagged with the magazine.  Advertisers have the choice of sending
their inserts to individual U.S. states (minimum 200 addresses) or combination of states, all U.S. states only, U.S. and Canada, or all
addresses. The Mennonite has readers in all 50 states, most Canadian provinces and overseas.  The map below indicates our heavi‐
est concentrations:

IPC Print Services, printer of The Mennonite, can be contacted for your pre‐printed inserts at 888‐563‐3220. If you print your insert
elsewhere, it needs to arrive at our printer at least three weeks prior to the issue date, preferably untrimmed (especially at the top)
and not folded.  

The Mennonite charges $1,102 for your insert. Other charges include trimming, folding, stitching and extra postage (due to the added
weight of the insert) and any other production costs that may occur. Contact Rebecca Helmuth at 800‐790‐2498 for more informa‐
tion.

Indiana 15%
Ohio 11%

Pennsylvania 24%

Virginia 5%

Iowa 3%
Illinois 4%

Kansas 10%

Concentrated U.S.
Subscriptions

Pennsylvania
2,684

Indiana
1,706

Ohio
1,421

Kansas
1,213

Virginia
731

Illinois
557

Iowa
467
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Advertising Alternatives

The Mennonite’s Web Site

The Mennonite’s website offers many multimedia features, such
as slide shows, blogs, podcasting and audio file downloads. The
site’s interactive features, such as the ability to post responses to
articles and poll questions, is building an online community for
people who share a passion for Mennonite Church USA and want
to stay connected through worldwide church news, events and
discussions. In September 2010, the website received 33,000
pageviews.

Web page banner ad:
l Ad runs on the homepage and every web page
l Cost is $150 per week
l Ad requirements: 160x600 pixels vertical

TMail

TMail is a free, weekly e‐zine with 2,780 subscribers

TMail banner ad: 
l Ad runs vertically on the top right of the e‐zine 
l Cost is $50 per week
l Ad requirements: 480x160 pixels vertical

TMail lower ad: 
l Ad runs vertically on the right of the e‐zine, below the large ad
l Cost is $30 per week
l Ad requirements: 160x200 pixels vertical

Meno Acontecer

Menno Acontecer is a free, Spanish‐language, monthly e‐zine
with 700 subscribers. 

Meno Acontecer banner ad: 
l Ad runs vertically on the top right of the e‐zine 
l Cost is $200 per month
l Ad requirements: 160x480 pixels vertical and content in Spanish

Classified Advertising

These little ads pack a powerful punch!  Whatever audience you want to reach ‐‐ job seekers, buyers, prospective students and
more ‐‐ will come looking for you when your ad is placed in the classifieds section of The Mennonite. Our classified rate is $1.30 per
word, with a $30 minimum charge. Frequency discounts are also available.

Classified text ad frequency discounts:
l 5 percent discount applied to classified ads scheduled in three or more issues.
l 10 percent discount applied to ads scheduled for placement in six or more issues.
l 20 percent discount applied to ads scheduled for placement in twelve issues.

Advertising Alternatives



Who Reads The Mennonite
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Readership Profile

lSubscribers: 9,500
lReadership: 21,488 (per 2010 readership survey)
l98 percent hold or have held church leadership roles
l93 percent are affiliated with Mennonite Church USA
l79 percent are longtime readers (11 years or more) of The Mennonite and its successors
l54 percent are or have been part of a pastoral team
l27 percent have contacted an organization, school or company due to an advertisement 

in The Mennonite


